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ABSTRACT
Within the framework of this article, we developed an
approximate algorithm for the mediaesthetic analysis of video on
YouTube. We also have developed a classiﬁcation of tools to
examine the aesthetic impact of video clips on Youtube. "is
classiﬁcation consists of ﬁve categories corresponding to
aesthetic ﬁelds. "e basis for the classiﬁcation is Herbert Ze#l's
work “Applied Media Aesthetics”. We suggest that such an
algorithm and classiﬁcation can help in further research of the
video content on the YouTube site. A systematic approach to the
analysis of videos by particular blogger contributes to the
compilation and classiﬁcation of the main aesthetic features of
the channel. It also can reveal the aesthetic strategy of blogger.
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1 INTRODUCTION
As Zettl writes, applied media aesthetics is not an abstract
concept, but a process in which we consider a number of media
elements, how they interact, and our perceptive reactions to
them. Speaking about the aesthetics of media, we cannot ignore
the two categories: art and everyday life. In applied media
aesthetics, these two components are not only interrelated, but
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are also interdependent. Media have become a part of our
everyday life for a long time, but this everyday life has its own
aesthetics, its own creative laws, according to which they affect
us emotionally.
Proceeding from this it becomes clear that media is not only
an act of communication, but also an act of aesthetic
communication, a “lever” of aesthetic experience.
When we talk about aesthetics, we first recall the most
popular types of art: painting, cinema, literature. But in the
modern world, aesthetics is becoming a broader concept related
to the media. We are considering specifically “visual media”,
although the term itself remains controversial (as Thomas
Mitchell believes, all media are “mixed media”) since all media
can be considered multimedia, combining different ways of
conveying information and author's tasks.
In our study, we have made an attempt to compile a
classification of tools to examine the aesthetic impact of video
clips. We believe that with the help of such a classification it is
possible to analyze the aesthetic techniques of the blogger and to
reveal his aesthetic strategy. This classification could become the
basis for a comprehensive research approach, the result of which
would make it possible to distinguish repetitive aesthetic
features of the video, and from the latter one could determine
the unique style of the blogger.

2 LITERATURE REVIEW
First of all, it is worthwhile to talk about the importance of
aesthetics from the time of antiquity. The concept of “eidos”
(εἶδος) associated with Plato is important to us. Under the eidos,
we understand what the comprehending ability of man is
directed at. The real essence of a thing, which can be
comprehended only by true understanding. Also the important
term for us is “catharsis” (κάθαρσις), which Aristotle
understood as “negation”, that is, the liberation of man from
affective experiences through aesthetic experience.
In modern understanding, the notion of aesthetics has
undergone changes related to the emergence of media, the
Internet, etc. We are interested in the work of John Dewey “Art
as Experience” which includes the aesthetics of pragmatism, as
well as the assertion that art and life (more broadly – the
experience of mankind) are inextricably linked with each other,
and not opposed to each other. Dewey believed that any sphere
of production can produce a work of art under proper
conditions. For our research, this idea is important in the context
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of the analysis of video contents on YouTube, which is created
with a share of creativity and with a specific task. Hence, we can
call YouTube a production sphere.
Theodor Adorno’s theological point of view is also
interesting. In his “Aesthetic theory” he develops the idea that
the modern recipient is used to perceive art in terms of like /
dislike, thereby contributing to the emergence of “cultural
rubbish”. However, as the philosopher believes, the presence of
such rubbish does not indicate a degradation of art, but even
presupposes the birth of a new art. YouTube was in the
beginning just a platform for video (mostly funny video), which
now is represented in a variety of forms of self-expression.
From the point of view of media understanding, Marshall
McLuhan's work “Understanding Media: The Extensions of Man”
is important to us. The concept of media in McLuhan’s work is
understood through the concept of artifacts. Artifacts are
external “continuations” of a person. McLuhan shows that such
artifacts define the current epoch of humanity and are key to its
understanding. In the context of our research, the Internet is
such an artifact, which has generated a unique communication
field, characterized by a great freedom and interactivity,
openness to dialogue (see also the review of the “language
decline” theory and multimedia's domination in today
communication field).
YouTube as a platform for the publication of copyright video
contents is of the greatest interest to us. YouTube can be seen as
a modern entertainment alternative to television, cinema. Thus,
it is in the interest of the creators to attract the audience that
will continue to view future trailers (subscribe to the channel),
and this can be achieved by establishing an active contact with
this audience. Jessica Johnston noticed that [many] YouTube
stars use methods of direct interaction, so that, although it seems
that the blogger sounds and looks like a spectator, the value of
the video affects the perception of the YouTube star as a person
whom you can fully trust. In addition, Rachel Berryman and
Misha Kavka formulated the importance of a close access to the
life of a YouTube user and a careful influence over it. At first,
YouTube seemed as just an entertainment platform. However,
over time it became a platform for self-expression of various
types. The resource has long gone beyond the entertainment,
increasingly, more educational channels appear and many
analyses in many different directions (cinema, books, philosophy
etc.).

3 SCHEME FOR ANALYSIS OF THE YOUTUBE
VIDEO
We believe that in such case as analysis of YouTube video the
mixed study would be appropriate. The main method in such
research approach is a qualitative content analysis and
aesthetically-applied analysis. We will determine what tools the
blogger uses in the video to influence the audience and what
impact they have on the audience. To analyze video, we have
developed an approximate scheme for analysis:
1. Collecting general information about video.
2. Aesthetically-applied analysis.
3. Content analysis.
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4. Analysis of the recipient’s response.
First of all, we focus on the case study approach. We believe
that YouTube video as a product of mass culture has a lot to do
with creativity and self-expression. So we should use this
scheme to analyze a particular video or several videos by one
blogger to reveal some common aspects of his approach to
process of making videos on YouTube.
In the first point of analysis, we consider such factors as the
date of downloading the video, the number of views, likes /
dislikes, the number of comments, the description of the video
(the context of its creation, basically the reason of its existing).
The second point of analysis uses an aesthetic applied
analysis. In this article we have considered media-aesthetic tools
that can be used by bloggers for emotional impact (given in the
next paragraph). Within the framework of the second point of
the scheme, it is worth considering such parameters as the video
genre, features of its structure (whether it consists of only
author’s content or excerpts from other videos), the length of the
video (and why it is such).
In the third point of analysis, we’re using qualitative content
analysis to identify not only the video's semantic field, but also
the communicative task of the author (why this video was
created and what idea the author is trying to convey to the
viewer). As part of this approach, we should interpret the mediaaesthetic tools identified in the second point of the scheme and
define their function in the video.
Since YouTube is primarily a social network, in the fourth
point of analysis, the emphasis is on the response of recipients.
The subject of the analysis is both comments and the
phenomenon of “video responses” (a video that is published only
as an option for commenting on another video). We’re using
monitoring in such case: analysis of the number of comments in
the video (as an indicator of users activity and interest in the
video theme), the comments that caused the greatest response
among users (those who get more likes / dislikes than others),
analysis of the content of comments to track the response of
recipients (basically what emotion do they have after watching
the video).

4 CLASSIFICATION AS THE BASIS OF AN
INTEGRATED RESEARCH APPROACH
As a basis for classification, we used the work of Zettl “Sight
Sound Motion: Applied Media Aesthetics”, where he examines in
detail almost all instruments of aesthetic impact. In this
classification, we used only those tools that are typical for video
clips (not movies). We also added several separate items that
extend the tools of the aesthetical applied analysis by Zettl in the
context of video content on YouTube.

4.1 The first aesthetic field
For Zettl, the first aesthetic field is formed with the help of light.
Light is the basis of visualization, it allows us to see, to highlight
the outlines of objects, and also to distinguish colors.
4.1.1 Lighting. Lighting is the deliberate manipulation of light
and shadows for a particular purpose of communication. We are
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interested in what kind of lighting the blogger uses in his videos:
is it different from one part of the video to another, is there a
difference between lighting in the scenes where the dialogue
with the viewer is being conducted, and in the finished sketches?
For example, a blogger can tell something in semi-darkness,
sitting on a sofa at home. This, will be perceived by the viewer as
an atmosphere of confidence, intimacy with the blogger.
Artificial, searchlight lighting will be more likely be perceived as
a marker of a professional atmosphere, shooting in the studio.
4.1.2 Color. The information function of color is to tell us
more about the event that would have been possible without
color to help us distinguish things and use specially designed
color codes. In the aesthetic sense, this function is used to affect
the recipient emotionally. For example, we all subconsciously
perceive red color as a sign of danger, while blue calms and
relaxes us. In the videos, the color palette is of great importance,
setting the tone for the plot of the video. The most striking
example of the use of color is the background that the blogger
uses when appearing in a frame (which can be monochromatic).
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prevent the viewer from being distracted by anything inside the
frame, and also to strengthen the serious tone of the
conversation (in the center of the frame, only the figure of the
blogger attracts all attention). If the background is, for example,
a home environment (with a lot of things in the background),
then the blogger will occupy not the middle of the frame, but the
right or the left side, thereby becoming less intrusive to the
viewer (proximity effect).

Figure 2. !e example of a video in the home environment.
!e blogger is sitting slightly to the right. His face is close
to the viewer, so he can feel like the blogger is sitting next
to him (proximity effect)

Figure 1. !e red background catches the attention of the
viewer and signals danger. !e choice of the color is
conditioned by the genre of the video (the bad movie
review). So the greatest danger here is bad movies. !e
ﬁgure of the blogger is under bright lighting, which
creates a contrast between the light ﬁgure and the dark
background. !is can be interpreted as if the blogger
himself shields the viewer from the danger of “bad ﬁlms”
(the concept like “know your enemy in the face”)

4.2.2 Portrait aesthetics. The item we added to the Zettl
classification, is the appearance of the blogger (and other
members of the video) as part of the overall aesthetic perception
of the frame. Most often in a serial the video blogger uses the
same set of clothes (which can be considered as a brand, similar
to a work uniform). But this is an optional condition. You can
notice that most bloggers use informal clothes (bright t-shirts
with prints, plaid shirt), which create a proximity effect. An
especially important role is acquired by portrait aesthetics, when
the blogger uses several “alter-ego” depending on his tasks. Then
the appearance of the blogger signals the change of the “image”
at the moment, creating certain expectations from the recipient
on the next actions of the blogger (if, of course, he is already
familiar with this image).

4.2 Two-dimensional aesthetic field
The screen provides you with a new, concentrated living space a new field for presenting media events. For Zettl, space becomes
the basis for a two-dimensional field. If light allows us to simply
see, then space helps us see the objects in their interconnection.
It is the space of the frame that determines the new aesthetics
playing field.
4.2.1 The forces inside the screen. Here we are talking about
how the objects, the back-/foreground in the frame are related.
First of all, this aspect is important for the analysis of scenes,
where the blogger communicates directly with the audience. A
static monochrome background (Chroma key or wall) is used to

Figure 3. !ree alter-egos of a BadComedian blogger. !e
one on the le# is snobbish, the blogger uses this image
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when he wants to show to the audience the point of view
on the movie of a pseudo-intellectual person. !e one on
the right is the image of a “drunk father” type, who
represents the point of view on the movie of the “less
smart” part of audience. !e one in the middle is an
ordinary image of the blogger, who speaks objectively and
reviews the ﬁlm

4.3 Three-dimensional aesthetic field
In the video, the 3D world is projected onto a two-dimensional
surface. Although it seems to us that we see a three-dimensional
image, it is not. For Zettl this field has three dimensions: height,
width and depth.
4.3.1 Filters. Filters can be considered as a subcategory of
color, but we consider it important to consider them separately
as an independent technique, associated with the editing process
(postproduction). As a rule, the most used filter is a black and
white filter, which has different purposes different purposes in
video clips: to simulate a documentary film (or historical), for a
dramatic effect, for a comical effect, to showing the past.
4.3.2 Graphication. A process that reminds the viewer that
what he has in front of him is just an image by adding graphic or
text elements over the frame. Specifically, in our classification,
we would like to single-out this process separately (as well as its
possible variations) to designate the appearance of graphic
elements (pictures) above the frame, since the text elements
carry different graphics functions.
In addition to the fact that this process stops the viewer from
being completely immersed in what is happening, it also works
on the comical effect (one of the common methods is the
insertion of memes or any recognizable codified images that
create a laughter context for the viewer). Various manipulations
with plug-in graphic elements allow the author to literally
“illustrate” his thought, to clarify them.
4.3.3 Lines and lettering. This is a method where subtitles,
inscriptions, titles, and titles are inserted on top of the frame. In
addition to a purely informative function (like the specification
of time or place of action), such inscriptions can reveal important
hidden information (thereby enhancing its impact on the viewer:
if it shows something that he should not see, creates a comic
effect (of various kinds such as ironic or sarcastic comments
related to what is happening in the frame), etc.
4.3.4 Secondary frames. The method consists in placing one
frame inside another in a certain frame (box). In this case, we are
talking about first- and second-order space. The second-order
space is just that frame in the “box”, whereas the first-order
space is the frame within which another frame is placed.
Basically, this technique is used in video contents as a parody of
news TV news (creating the effect of credibility, but in an ironic
context). Also, this method is important every time there is an
operating monitor behind a blogger with some video or image
that carries an additional semantic background of the video.
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Figure 4. !e example of using graphication. !e title here
is “Bashariya” (similar to the actor’s second name –
Basharov). !e head of actor has been multiplied to make
audience laugh. Here these multiply heads symbolize
Basharov’s very expressive acting

4.4 Four-dimensional aesthetic field
The basic structure of the video is a moving image. Structuring
the four-dimensional field means achieving the space-time order.
Vector fields in video and movies are not static, but they are
constantly changing either within the frame, or from frame to
frame.
4.4.1 Timing. As part of the timing analysis, we draw
attention to subjective and objective time in the video. Objective
time is expressed primarily in the timing of the video (as far as it
corresponds to its genre and to the tasks of the author), as well
as the duration of individual scenes and structural elements of
the video. Within the framework of subjective time, we consider
the flow of time in the context of what is happening in the video.
For example, the relativity of the flow of time for one actor as
opposed to the total time of action (this technique is used to
create a comic effect, for example, to show how boring a
particular film is, a blogger in a film review can show how
slowly time extends when watching a movie).
4.4.2 Motion. Zettl implies several things under the word
‘movement’. When analyzing videos, we first should pay
attention to the techniques of slow-motion and accelerated
movement and consider them as most important from the point
of view of forming the tempo and the rhythm of the video,
working to create a comic / dramatic effect. Another important
point is the movement of the camera (from an aesthetic point of
view, zooming looks comical, when the frame is enlarged). The
perspective of this research is exploring of “transitional effects”
as a part of aesthetic perception of videos.

4.5 Five-dimensional aesthetic field
Sound in various forms is an important part of the video. It
represents an all-embracing fifth dimension in the general field
of aesthetics of applied media. So we can say that without sound
there is no video of full value.
4.5.1 Sound. At the heart of the five-dimensional field lies
the sound, as the finishing touch of creating a full-fledged video.
From the point of view of aesthetics, it is important for us to
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analyze the speech of the blogger (intonational shifts, first of all,
the tone of speech, the presence of expressive vocabulary) as an
independent element of the video, and also as part of the scoring,
for example, plug-in video fragments (usually for the sake of
comic effect). There are also a number of recognizable sounds
that a blogger can impose to implicitly convey information, for
example, about the absurdity of the situation or for the sake of
irony (this is often done by off-screen laughter, formerly part of
the sitcoms, but now signalling an unsuccessful attempt to
mock).
4.5.2 Music. Music plays an important role in aesthetic
perception. A blogger can impose it on a piece of video to evoke
a certain mood (especially if the melody is recognizable, very
often bloggers use classical compositions for this). In many cases,
known compositions are deliberately distorted (for example, the
effect of bass boosted). For example, in a number of videos the
title track from the children's cartoon “Steam Engine Thomas” is
used to create a comic effect, deliberately reducing the
seriousness of what is happening. With the bass boosted effect,
the comical effect is enhanced (the contrast is built on a
combination of innocent children's composition and strong bass
sound).

5 CONCLUSIONS
It is very important to consider video contents on YouTube not
only within the communication system, but also the aesthetic
system. Modern bloggers have a very creative approach when
creating video, they try to convey to viewers not only messages,
but also emotions, moods. The result of our research was the
scheme for analysis of YouTube video and classification of
aesthetic impact tools, suitable for aesthetic applied analysis of
copyright video contents in YouTube. This classification will be
useful when trying to identify the main features of the aesthetics
of specific channels (authors) or video clips of a certain genre on
YouTube.
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We believe that such a classification can be a basis for a
comprehensive research approach to the analysis of channels on
YouTube. A systematic approach to the analysis of the clips of a
particular blogger contributes to the compilation and
classification of the main aesthetic features of the channel, the
allocation of aesthetic strategy.
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