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Abstract | This research, supporting by RSF, 18-18-00007, is devoted to the study of
aesthetics of video created for channels on YouTube. We have chosen three popular
Russian bloggers to analyze: Danila Poperechnyi, Evgeny Bazhenov, Ruslan Usachev. It
is important for us that three of bloggers working in different genres. Danila is stand-up
comic, Evgeny is critic of bad movies, Ruslan is observing news and has a travelogue
«It’s time to get out of the country». To do this, we analyzed the content of video by
these bloggers by identifying the applied aesthetic tools they using to influence the
recipient. Based on the results, we found out that all three bloggers using allusions,
citation, irony and self-reflection for impact on the recipient. Those elements help to
create the video more entertaining, but also to cause a certain emotion in the viewer.
Mostly it’s laughter but also an anger. We believe that the aesthetics of modern video
content on YouTube has been shaped by the philosophy of postmodernism. The constant quotation and abundance of cultural allusions in the video is a direct continuation
of the ideas of postmodernism in art. The inclusion of excerpts from various films (of
varying degrees of recognition) or allusions to contemporary cultural phenomena into
the structure of the video embodies the ideas of deconstruction (putting a familiar plot
or formula into a new context). As in postmodern aesthetics, one of the conditions for
interpretation is the cultural background of the recipient (that is knowledge of cultural
archetypes, myths, iconic works of art of past centuries, folklore), and in such videos
there is a similar “requirement”, but in this case the recipient is required to know memes, modern realities, trends or even media scandals.
Index terms | applied aesthetics; blogging; mediaesthetics; postmodernism; YouTube
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INTRODUCTION

In the face of great popularity of video blogging, mainly based on YouTube’s video
hosting, the study of this phenomenon as a possible fusion of creative and pragmatic
intention becomes important. And as with any creative work, the aspect of aesthetics
becomes important, as a certain way of representing the author’s thoughts through
indirect conviction. As Zettl (Zettl 2011) writes, applied media aesthetics is not an
abstract concept, but a process in which we look at a number of media elements, how
they interact, and our perceptual responses to them.

Speaking of media aesthetics, we cannot ignore two categories: art and everyday life.
In applied media aesthetics, these two components are not only interconnected, but
also interdependent. Media has become a part of our daily life long time ago, but this
daily routine also has its own aesthetics, its own creative laws, according to which they
influence and emotionally influence us.

YouTube as a platform for the publication of video content is of greatest interest
to us. YouTube “can be seen as a rapprochement of the traditional entertainment
choices of television, music and film” (Shao 2009, 12). Thus, it is in the interests of the
creators to attract an audience that will continue to watch future videos (subscribe to
the channel), which can be done by actively establishing contact with this audience.
Johnston (Johnston 2017, 85) noted that [many] YouTube stars use direct interaction
methods, so, although it seems like a blogger sounds and looks like a viewer, the values
of video production influence the YouTube viewer’s perception of a star as a significant
person. So the blogger transcends celebrity status, transforming into a person that
the audience fully trusts. In addition, Berryman and Kavka (Berryman and Kavka 2017)
formulated the importance of close access to the life of the YouTube user and the
enormous influence on it. YouTube became the object of a study by L. Hollebek, who
considered two strategies for user interaction with medical content: based on clicks
(participation) or simple viewing and reading (consumption) (Hollebeek 2011). In
addition, YouTube was studied as a site for cultural production and communication,
exploring viewers’ responses to content through the comments section (Lange
2007; Madden, Ruthven and McMenemy 2013). Video hosting initially provided an
opportunity for self-expression of any kind, however, with the influence of audience,
the requirements for content provided on the channel also increased. The resource
has gone beyond entertaining, more and more educational channels appear, a lot of
analysts of various fields (cinema, books, philosophy, etc.).

When we talk about aesthetics, we are more accustomed to think about objects of
art: painting, cinema, literature. However, in the past century with a sharp jump in the
development of media, there was a need for a closer look on other forms of aesthetic
product. It is important to understand that now many media have become a means
of not only communication, but also aesthetic communication. The media has its own
aesthetic style and its own aesthetic strategy. Media convey not only information, but
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Multimodality is becoming an important aspect of modern video creativity on YouTube.
In the aspect of multimodality, the word is no longer the main tool for transferring an
information. The theory of multimodality recognizes such a right for the visual modus.
There is also a socio-semiotic approach to the definition of multimodality. It is based on
the concept of semiotic mode – a set of tools for representing values from several nonverbal systems (Adami and Kress 2014). Semiotic mode is able to produce a certain
cultural value.
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We believe that the aesthetics of modern video content on YouTube was shaped by
the philosophy of postmodernism. According to J. Baudrillard, “quoting, simulation, reappropriation - all these are not just terms of modern art, but its essence” (Baudrillard
2000). We believe that the widely occurring quotation and the abundance of cultural
allusions in the video is a direct continuation of the ideas of postmodernism in art.
Also, the basis for our research is the concept of deconstruction, developed by J.
Derrida (Derrida 2000). Deconstruction is connected with the main elements of the
aesthetics of a modern author’s video: quoting and allusions (cultural references). The
inclusion in the structure of the video excerpts from various films (which can have
different degrees of recognition) or allusions to contemporary cultural phenomena
and embodies the ideas of deconstruction (placing a familiar plot or formula in a new
context). As in postmodernist works one of the conditions for interpretation is the
cultural background of the recipient (that is, knowledge of cultural archetypes, myths,
iconic works of art of past centuries, folklore), and in such videos there is a similar
“requirement”, but in this case the recipient is required to know memes, modern
realities, trends or even media scandals.

Among other features of the aesthetics of postmodernism, we should pay attention to
the ubiquitous irony. Irony as a means of liberation from dogma and any framework
and restrictions is an important element of the video blogging, allowing to make fun
of modern Russian realities (through the prism of comparison with cultures of other
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The concept of aesthetics changes associated with the emergence of the media, the
Internet, etc. J. Dewey’s classic work “Art as Experience” (Dewey 1987) examines the
aesthetics of pragmatism, arguing that art and life (in a broader sense, the experience
of mankind) are inextricably linked to each other and do not constitute opposition. J.
Dewey believed that any sphere of production under appropriate conditions generates
artifacts, turning into the field of art (the border between production and art, outlined
by V. Benjamin (Benjamin 1996), is erased). Thus we can consider YouTube as a
production sphere whose task is to generate aesthetic objects.
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also experience, emotion, idea.
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countries and the peculiarities of their mentality) and various cultural phenomena.

METHODS

In this study, we used methods of applied media aesthetic analysis and quantitative
and qualitative content analysis. Applied media aesthetic analysis allowed us to identify
the main aesthetic elements used by bloggers to influence the audience. Quantitative
content analysis is used to calculate the original author’s content in relation to the
borrowed, in which we include inserts from films, music, recognizable videos, memes,
and also references to well-known cultural phenomena. We did counting due to the
timing of the video. Qualitative content analysis is necessary for us to identify the
semantic component of the use of references in conjunction with the author’s content.

RESULTS

First of all, we identified the percentage of original content and references. To do this,
we analyzed two videos from the show “It’s time to get out” and “BadComedian”. As
the diagrams show (Figure 1 (a, b), Figure 2 (a, b), the ratio remains stable for each of
the bloggers, while the references does not exceed 50 % of the video for each of them
(although in the case of the show “It’s time to get out” its share is much higher than at
BadComedian).

The following features of the aesthetics of postmodernism were identified in the work
of these bloggers: 1) deconstruction; 2) citation; 3) integration with mass culture; 4)
bricolage; 5) the creation of simulacrum.

Deconstruction is visualized in videos by introducing the blogger’s figure into the space
of what he reviewing in his videos. The familiar order of things is broken and transformed
under their influence, acquiring a new context. What should have been presented as a
fact is changing under the pressure of a blogger. When BadComedian reviews a movie,
it may appear to the viewer in including the figure of the blogger inside the movie he
reviewed, even maintaining a dialogue with other characters (presented in an ironic
aspect). The genres themselves are becoming an object of deconstruction. Travelogue
“It’s time to get out” abandons the function of reviewing the country and its culture
in favor of using stereotypes and ironically playing up the realities of the country.
The “bad movie review” genre partially loses the objective functions of film critics,
transforming into “criticism for criticism”. All these transformations are explained by
the dominant role of the entertainment component, which determines the number of
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The integration with mass culture is primarily noticeable in the including the
entertainment component in the videos. The mass audience is no longer interested
in deep analytics, due to which even serious conclusions are served with a smile on a
face. BadComedian combines aggressive criticism with a large flow of memes, ironically
playing up the cinema making culture, which manages to capture the viewer’s attention
even in watching two-hour reviews (15 million views). The main tool for reaching a
mass audience is variations of memes, which at the present moment are actually a
universal way of communication.

Bricollabiness is shown at the level of interaction of different cultures, aesthetics, even
moduses. In a comedy sketch, classical music can play to enhance the effect, which
will only strengthen the comic component, losing its original sublime mood. Another
manifestation of bricollability is the collision of author’s content with borrowed.
Simulacrum as a semiotic sign, a copy without an original, is partly realized through
the creation of ready-made templates and stereotypes that acquire self-sufficient
meaning in the context of the video and subsequently distributed to the masses as a
communication tool. We believe that memes created by bloggers (gifs, comics, phrases
in different variations) becomes primitive simulacrum. So it was, for example, with the
BadComedian review of the film “Moving Up,” which gave rise to the national meme
“For myself and Sasha”. The ironic playing up of the situation in the film led to the
creation of a semiotic sign denoting any absurd motivation for any action. However, in
the film itself, such a sign does not exist; it was created by the blogger himself based on
the plot of the movie. Thus, the artistic reality itself is transformed under the influence
of a blogger, finding copies without the original.
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CONCLUSIONS

We concluded that postmodern aesthetics is getting primitivised and has a purely
applied function in the framework of video creation. The listed elements are not used
for the formation of increased artistry, but mainly carry an entertaining function and
are a kind of “bait” for the viewer. Such a transformation seems logical. Any idea that
originated in the depths of an elite culture sooner or later becomes an element of a
mass one, undergoing a considerable simplification, adapting to the interests of a mass
audience. Postmodernism as an idea, the answer to the orderliness of modernism,
the leveling of any ideology, moved into the category of a mechanism, a technology
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Citation is manifested through the use of the following elements: references (in
any of the moduses) and direct quotation (unchanged inserts from films, the use of
recognizable music, static images, memes, verbal citation). Citation serves several
purposes: 1) expanding the cultural context of a blogger’s statement; 2) semantic
extension of the utterance; 3) creating a comic effect.
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views in YouTube space.
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containing a number of tools to attract the audience and maintain its attention. In
the context of visual thinking, a characteristic feature of which is a weak interest in
consuming information in large volumes, postmodern elements solve this problem by
a wide variety of mechanisms for conveying information to the recipient. Aesthetics
loses its original artistic function, instead finding a purely applied - entertaining.
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